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LOGO SYSTEM
CHFA Now is a future-focused 
experience that provokes inspiration 
and prosperity through connection and 
discovery in the natural health industry.

We have employed an Evergreen logo 
system for our new name: CHFA NOW 
Natural Organic Wellness. With each 
new event, the logo structure has the 
ability to include each unique visual 
theme through both colour and graphics 
contained within the “O” of NOW.

The primary structure of the logo always 
consists of a stacked (and le� aligned) 
CHFA and NOW, with Natural Organic 
Wellness, stacked at the end of NOW. 

Below are examples of the Spring 2022 
logo system in a B/W and a negative 
representation.
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LOGO EXPANSION
One of the unique qualities of this brand 
system, is the ability to expand the 
brand. This becomes especially useful 
when expressing the energy and 
personality of each unique show theme.

When the logo is used in a digital 
environment, the expansions allow it to 
animate from the primary state to mid 
expansion and finally finishing on the 
full expansion size.

The primary version of our logo system 
consists of a round “O” in NOW and will 
likely be the most widely used logo size. 

The mid expansion version of our logo 
will primarily be used in digital assets, 
as it starts to show the growth of the 
logo, while keeping the theme graphics 
contained inside.

The full expansion version of our logo 
can be used in both print and digital 
spaces. It consists of a fully extended 
“O”, revealing a large area of theme 
graphics, as well as a device for the 
theme to grow up and out of.
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LOGO RULES & ALTERNATIVES
When applying the logo to various 
applications, ensure that it maintains a 
minimum clear space of “c” on all sides.

In some scenarios, using the primary 
horizontal arrangement of the CHFA 
NOW logo could result in the logo being 
too small or not prominent enough 
within the communication hierarchy (i.e. 
a social media post or narrow vertical 
asset). In these scenarios, Natural 
Organic Wellness can move below NOW 
in a single line, with bullets separating 
each word.

Although there are no limits on how 
large the logo can be used, it should 
never be smaller than 1.5 in. in width, for 
both the primary horizontal and 
secondary stacked arrangements.

In extreme situations, or when printing 
limitations become a challenge, a 
simplified version of the logo could be 
used, but it can not be smaller than 
0.75 in. in width.
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PMS 7722 C
CMYK 94 20 43 59
RGB 0 81 84
#004E51

PMS 1797 C
CMYK 10 95 83 0
RGB 203 51 64
#DB323B

PMS 1895 C
CMYK 0 36 5 0
RGB 245 182 220
#F7B5C8

PMS 122 C
CMYK 0 20 85 0
RGB 254 211 76
#FFCC40

PMS 171 C
CMYK 0 80 75 0
RGB 255 91 65
#F15B47

PMS 563 C
CMYK 60 10 35 0
RGB 106 188 182
#66B4AE

PMS 633 C
CMYK 100 45 30 5
RGB 0 95 133
#007192

COLOURS

COLOUR

Our colours are inspired by the Spring in 
the west coast as well as the city of 
Vancouver. Colours were drawn from 
the sun, mountains, the urban 
landscape and coastal waters.

Our bright colours are used to evoke 
feelings of warmth, excitement and 
inspiration.  
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Have questions?

Lynsey Walker
Director, Marketing and Communications 
lwalker@chfa.ca

Thank
You
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