
Brand
Guidelines

Toronto
2022

Version 1.0
Last Revised December 2021



LOGO SYSTEM
chfa NOW is a future-focused 
experience that provokes inspiration 
and prosperity through connection and 
discovery in the natural health industry.

We have employed an Evergreen logo 
system for our new name: chfa NOW 
Natural Organic Wellness. With each 
new event, the logo structure has the 
ability to include each unique visual 
theme through both colour and graphics 
contained within the “O” of NOW.

The primary structure of the logo always 
consists of a stacked (and le�-aligned) 
chfa and NOW, with Natural Organic 
Wellness, stacked at the end of NOW. 

Below are examples of the Fall 2022 
logo system in a B/W and a negative 
representation.
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LOGO EXPANSION
One of the unique qualities of this brand 
system is the ability to expand the 
brand. This becomes especially useful 
when expressing the energy and 
personality of each unique show theme.

When the logo is used in a digital 
environment, the expansions allow it to 
animate from the primary state to mid 
expansion and finally finishing on the 
full expansion size.

The primary version of the system 
consists of a round “O” in NOW and will 
likely be the most widely used logo size. 

The mid expansion version of the logo 
will primarily be used in digital assets, 
as it starts to show the growth of the 
logo, while keeping the theme graphics 
contained inside.

The full expansion version of the logo 
can be used in both print and digital 
spaces. It consists of a fully extended 
“O”, revealing a large area of theme 
graphics, as well as a device for the 
theme to grow up and out of.
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LOGO RULES & ALTERNATIVES
When applying the logo to various 
applications, ensure that it maintains a 
minimum clear space of “c” on all sides.

In some scenarios, using the primary 
horizontal arrangement of the 
chfa NOW logo could result in the 
logo being too small or not prominent 
enough within the communication 
hierarchy (i.e. a social media post 
or narrow vertical asset). In these 
scenarios, Natural Organic Wellness 
can move below NOW in a single line, 
with bullets separating each word.

Although there are no limits on how 
large the logo can be used, it should 
never be smaller than 1.5 in. in width, 
for both the primary horizontal and 
secondary stacked arrangements.

In extreme situations, or when printing 
limitations become a challenge, a 
simplified version of the logo could be 
used, but it can not be smaller than 
0.75 in. in width.
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COLOURS
The colours are meant to inspire 
a sense of wonder. The dark and 
mysterious purple is energized 
by the pops of brighter colours. 

To build on the sense of magic and 
curiosity, a mixture of these 
colours are recommended in each 
application to give that bright, 
pop of wonder.
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PMS 525 C
CMYK 79 97 31 22
RGB 86 45 95
#562D5F

PMS 7416 C
CMYK 0 75 72 0
RGB 230 92 67
#E65C43

PMS 120 C
CMYK 2 9 74 0
RGB 252 223 97
#FCDF61

PMS 4142 C
CMYK 93 82 20 6
RGB 50 71 131
#324783

PMS 325 C
CMYK 61 1 24 0
RGB 86 194 199
#56C2C7

COLOUR
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Lynsey Walker

Have questions?

Director, Marketing and Communications
lwalker@chfa.ca
416.497.6939

Thank
You
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Cindy Luu
Marketing and Communications Coordinator
cluu@chfa.ca
416.497.6939 ext. 238


